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Our visual identity

Summer 2021




#BeeWell visua

#BeeWell is a new three-year programme being
implemented in secondary schools across Greater
Manchester from autumn 2021. Co-created by young
people, the #BeeWell survey will measure different
aspects of young people’s wellbeing and what factors
influence their wellbeing.
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Our name

#BeeWell visua

#BeeWell

We need to keep our name visible, legible and happy!

“#BeeWell” is one word, spelled with a big B and W
and always sat next to a hashtag. It should always appear
as one block of text and not split across two lines.

1 identity | Summer 2021



Our logo
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Full colour - Mono for black and White for dark
our preferred logo white use backgrounds
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Our logo

Where to place it:

Top left - so we see it

consistently across digital and

print application

Our logo is a beacon for our programme so how we use it and what we do with it is
important. Keeping it top left with space to breathe is essential ensuring its not too
small or changed, stretched, redrawn or split into pieces. Here are a few rules to keep

it happy.

Smallest size:

W
RO

Illustrative purposes only
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25mm in height - so we don’'t
lose the detail in the lettering

%‘,eﬁ Wee,

Space to breathe:

We need a minimum safe
zone around the logo.

We measure this from the
top of the head to the top of
the text shown below as X’

Using with partners:

If we are leading -

keep our logo top left and
position partner logo/s to the
bottom left

If the partner is leading -
follow their rules, checking
that our logo is legible and
has space to breathe

If we are equal -

our preference is to line up
the logos in alphabetical
order

Colour preferences -
all partners use their mono
logo for consistency

Logo rules:

+ Change orientation

« Switch the placement

of the logo

Re-create the lettering

+ Re-size elements

independently

+ Separate the graphic from

the typography

+ Alter the composition
- Distort the shape

« Apply shadowing

+ Change the colour

+ Allow any elements to

encroach the logo’s
clear space



Our colours

Colour brings not only energy to our identity but also consistency. We have a wide
selection of colours to be used across all of our visuals - please ensure you use the
correct colour values for digital and print use so they look accurate and fabulous. Use
tints, opacity and filters where needed.

Main colours

Breeze Smile Bee Air
Digital
RGB 201 | 229 | 223 7|54 85 249 | 219 | 235 253 | 232 | 167 255 | 255 | 255
# C9E5DF 073655 FODBEB FDE8SA7 FFFFFF
Print
CMYK 26|0|16]|0 98| 69| 32145 1]20]0]0 2]8|43]|0 ojojo]|oO
PANTONE

(Uncoated Bridge)

#BeeWell visual identity | Summer 2021

566

5395

517

7402



Our colours

Warmth Comfort Rest
Digital
RGB 28109 | 181 8280|156 23191157 102 | 188 | 147 238|118 | 116 226|207 | 0 245 | 207 | 195 214 | 215 | 214
# 1C6DB5 52509C E75D9D 66BC93 EE7674 E2CF00 F5CFC3 D6D7D6
Print
CMYK 86|52|0]0 7973|102 3|76]0]0 62|0]53|0 0]66]45|0 5]3]100] 13 3|24|22]0 181214 | 2
PANTONE
(Uncoated Bridge) 661 7672 219 3395 1787 611 7513 420
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Our typography

Titles

Karma Bold

. Feature text
Our main typeface:

Karma Medium

Karma

Karma Regular

Karma is a versatile typeface with quirky detailing and available in
many weights. It can be used across digital platforms and in print Minimum size for print
and it's serif style gives clear readability. 9pt

Karma can be download for free from Google.
Minimum size for digital documents

For any editable documents, such as PowerPoints, we advise you
use Georgia Regular - a computer default typeface. 12pt

Editable documents

Georgia Regular
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https://fonts.google.com/specimen/Karma

Our typography

Our logo typeface:

MOO MILKY

Moo Milky is our logo typeface and can be used sparingly to bring
little ‘pops’ to our creative communications. As it is a creative typeface
it is not for large pieces of text. It also requires to be capitalised and
the tracking enlarged to ensure legibility.

It is available to purchase direct from Creative Fabrica.
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https://www.creativefabrica.com/product/moo-milky/ref/236390/

Our imagery

Here is a small sample of our ‘people’ assets
to use across our communications. These are
adapted from illustrator Nadia Bormotova to
represent a diverse, inclusive and narrative
led community.

=

=
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https://www.istockphoto.com/portfolio/nadia_bormotova?mediatype=illustration

Shapes

To accompany our imagery, and to also bring life to
plain backgrounds, we have created a set of shapes...
these can be adapted, re shaped and even made into
more distinct forms where required. They can be used
in a block colour, have opacity or various effects applied
to them.

Example use
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Straplines

We have created two straplines to support
our programme. These can be used as text
or by using these graphics.
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LISTEN.
ACT.
CELEBRATE.



Personal signature

&ﬁ UE(( LlSTE".

Alice Bacchetti ACT.
Marketing Officer CELEBRATE.
Pronouns: she/her

beewell@manchester.ac.uk

¥y0Ood

Advertising signature

JOIN US FOR A FREE RECISTER WERE
Tricky

conversations
workshop

18 September 2021 | 2pm | Zoom
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PowerPoint

Click to add title

* Click to add text

ThnQ
<5BY
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Accessibility

Accessibility is a mandatory criterion for our work across all platforms. We have pulled together a suite of assets that
place accessibility at the forefronts of our minds - through size of type, colours, and labelling our images. We ask you to
thoroughly check any work created to ensure we create inclusive outputs using the list below as a guide:

Fonts

Clear
Legible size

Legible on
background
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Colours

Legible contrast

Images

Label images
with alt text

Use text rather than
an image of text

Layout

Designed for best
user experience

Clear readability

PDFs passed through the
Adobe Acrobat accessibility
checker

15
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Further information

Should you require further information on
our visual identity or programme please get
in touch.

beewell@manchester.ac.uk



